The 5™ Global Advanced Research Conference

on Management and Business Studies

GARC= MBS 2018

College of Innovative Business and Accountancy (CIBA)
Dhurakij Pundit University (DPU), Bangkok, Thailand
25-26 July 2018

Ve

UNMERSITAS INTERMASKINAL

==
UISI | semEN INDONESIA




Title

ISSN
Publication date
Editor

Artwork

Publishing by

Place of publication :

The Global Advanced Research Conference
on Management and Business Studies
(GARCOMBS)

2303 0003

December 2018

Assistant Professor Dr. Teerasak Khanchanapong
College of Innovative Business and Accountancy
(CIBA),Dhurakij Pundit University (DPU),
Bangkok,Thailand

Mrs.Nunthaga Sittiphuk

Miss Monsicha Krotnuam

College of Innovative Business and Accountancy
(CIBA), Dhurakij Pundit University (DPU),
Bangkok, Thailand

DPU Coolprint

110/1-4 Prachachuen Rd., Laksi, Bangkok 10210
Thailand

Tel. 0-2954-7300 Ext. 277



The 5™ Global Advanced Research Conference on Management and Business Studies

Advisory Committee

Chair
Dr. Pattanant Petchchedchoo

Co-Chair
Dr. Siridech Kumsuprom

Dr. Imam Baihaqi

Dr. Sulaeman Rahman
Dr. Juliater Simarmata

Dr. Ir. Chabib Bahari
Dr. Tarek Chanegrih

Committee
Professor Ernie Tisnawati Sule

Professor John Paul
Dr. Atikah Aghdhi Pratiwi

Dr. Diana Sari
Dr. Umi Kaltum

Dhurakij Pundit University, Thailand

Dhurakij Pundit University, Thailand
Institut Teknologi Sepuluh Nopember,
Indonesia

Universitas Padjadjaran, Indonesia
Institute Transportation & Logistics
Trisakti, Indonesia

Universitas Internasional Semen
Indonesia

University of Caen, France

Universitas Padjadjaran,

Indonesia

Icognitive, Singapore

Universitas Internasional Semen
Indonesia

Universitas Padjadjaran, Indonesia
Universitas Padjadjaran, Indonesia

Organizing Committee

Chair

Assistant Professor Dr.Teerasak Khanchanapong

Committee

Dhurakij Pundit University, Thailand

Assistant Professor Dr. Leela Tiangsoongnern Dhurakij Pundit University, Thailand

Dr.aang Kunaifi

Dr.Hilmiana
Dr.Rosa Rilantiana

Dr. Sayamol Nongbunnak
Mr. Norapatra Janpong
Mr. Stephen John Cannell

Institut Teknologi Sepuluh Nopember
Surabaya, Indonesia

Universitas Padjadjaran, Indonesia
Universitas Internasional Semen
Indonesia

Dhurakij Pundit University, Thailand
Dhurakij Pundit University, Thailand
Dhurakij Pundit University, Thailand



GARCOMBS 2018

Scientific Committee

Emeritus Professor Orapin Duangploy

Professor Amrik Sohal
Professor Ernie Tisnawati Sule
Professor Ina Primiana
Professor John Paul

Professor Sucherly

Professor Yuyus Suryana

University Of Houston-Downtown,
USA

Monash University, Australia
Universitas Padjadjaran, Indonesia
Universitas Padjadjaran, Indonesia
Icognitive, Singapore

Universitas Padjadjaran, Indonesia
Universitas Padjadjaran, Indonesia

Associate Professor Dr. Thanida Chitnomrath Dhurakij Pundit University, Thailand
Assistant Professor Dr. Daranee Uachanachit Dhurakij Pundit University, Thailand
Assistant Professor Dr. Teerasak Khanchanapong

Dr. Ahmad Hamdi

Dr. Bambang Tutuko

Dr. Berto Mulia Wibawa

Dr. Darmawan Apriyadi

Dr. Des.Hsg. Syarifa Hanoum

Dr. Diana Sari
Dr. Erlina Diamastuti

Dr. Hyounju Kang
Dr. Imam Baihagqi

Dr. Juliater Simarmata

Dr. Keatkhamjorn Meekanon
Dr. Marthaleina Rs

Dr. Mesbahuddin Chowdhury

Dr. Muh Saiful Hakim

Dhurakij Pundit University, Thailand
Sekolah Tinggi Manajemen Transpor
(STMT) Trisakti, Indonesia
Universitas Internasional Semen
Indonesia

Institut Teknologi Sepuluh Nopember
(ITS), Indonesia

Sekolah Tinggi Manajemen Transpor
(STMT) Trisakti, Indonesia

Institut Teknologi Sepuluh Nopember
(ITS), Indonesia

Universitas Padjadjaran, Indonesia
Universitas Internasional Semen
Indonesia

Korea University, South Korea
Institut Teknologi Sepuluh Nopember
(ITS), Indonesia

Institute Transportation & Logstics
Trisakti, Indonesia

Silapakorn University International
College, Thailand

Sekolah Tinggi Manajemen Transpor
(STMT) Trisakti, Indonesia
University Of Canterbury,

New Zealand

Institut Teknologi Sepuluh Nopember
(ITS), Indonesia



The 5™ Global Advanced Research Conference on Management and Business Studies

Dr. Nguyen Quang Trung
Dr. Pasutida Tantrajin
Dr. Prerapha Taweesuk

Dr. Sarinah Mm
Dr. Satria Fadil Persada

Dr. Siridech Kumsuprom
Dr. Sulaeman Rahman
Dr. Suravee Sunalai

Dr. Tarek Chanegrih

Dr. Thantavanh Manolom
Dr. Umi Kaltum

Dr. Yudi Azis

Dr. Yulianti Keke

Ms. Natnicha Khongjadturarerk
Ms. Sirima Yaowasit

Ms. Suntaree Boonsawart

Ms. Vilai Chanphuek

Ms. Wiyada Jindanupajit

RMIT University, Vietnam

Dhurakij Pundit University, Thailand
Panyapiwat Institute of Management,
Thailand

Sekolah Tinggi Manajemen Transpor
(STMT) Trisakti, Indonesia

Institut Teknologi Sepuluh Nopember
(ITS), Indonesia

Dhurakij Pundit University, Thailand
Universitas Padjadjaran, Indonesia
Dhurakij Pundit University, Thailand
University of Caen, France

Ministry of Industry and Commerce,Laos
Universitas Padjadjaran, Indonesia
Universitas Padjadjaran, Indonesia
Sekolah Tinggi Manajemen Transpor
(STMT) Trisakti, Indonesia

Local Staff
Dhurakij Pundit University, Thailand
Dhurakij Pundit University, Thailand
Dhurakij Pundit University, Thailand
Dhurakij Pundit University, Thailand
Dhurakij Pundit University, Thailand



GARCOMBS 2018

Content

1. Does destination attractiveness and destination image creating increase of 27
visiting intention in Lempur Rural Tourism: Evidence from Jambi, Indonesia?
Nor Qomariyah, Johannes, Syahmardi Yacob, Raja Sarah Fatricia

2. The mediating effect of entrepreneurial orientation in the organizational 36
learning — performance relationship
Firdaus Basbeth, Urip Sedyowidodo

3. The effect of work environment on health and safety at Cv Tehnik Putra Perkasa 55
Novy Anggraini

4. Technology innovation : Business process reengineering and idef0 model 63
for digital banking in Indonesia
Agus Riyantol, Ina Primiana, Yunizar, Yudi Azis

5. Customer decision on eco-friendly products: Innovation based 71
Doni Purnama Alamsyah, Oda 1. B. Hariyanto

6. Mechanisms to mitigate agency problems between managers and 80
shareholders : An agency theory perspective
Thanida Chitnomrath

7. Market discipline model on deposit insurance regime 86
: Empirical study on the regional development banks in indonesia
Lina Risnaeni Ahmad, Erie Febrian, Aldrin Herwany, Mokhammad Anwar

8. Enhancing performance in public organization through knowledge 95
management, innovation and intellectual capital : A conceptual framework
Sawir Rifatullah Akil, Imas Soemaryani, Hilmiana, Joeliaty

9. Chinese students’ satisfaction toward studying in chinese programs 103
at Thai universities
Chaogiao Yang, Sayamol Nongbunnak, Sayan Wairangkoon, Adisorn Na Ubon

10. An investigation of strategy and institutional theory influence on 111
energy management and energy efficiency in manufacturing industries
: A case study in indonesia
Imam Baihagqi, Satria Fadil Persada, Rifda Mufidah

11. Does loyalty and purchase intention of virtual item on online game 119
are different for paid and unpaid players? Case study on DOTA 2
Varah Nuzulfah, Berto Mulia Wibawa, Ibnu Fadil Maddarangan

12. Analysis of supplier cooperation relationship in the competition of material 127
procurement of toll road construction project (case study: toll road
ngawi-kertosono section)
Dewie Saktia Ardiantono, Nugroho Priyo Negoro, Lidya Dwi Vega

13. Emotional intelligence and Work stress: Determinant of work satisfaction 136
for turnover intention of civil servants, evidence from a border area of
east Kalimantan, Indonesia
Hernawaty, Ernie T. Sule, Imas Soemaryani, Yunizar, M. F. Cahyandito

21



The 5™ Global Advanced Research Conference on Management and Business Studies

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24,

25.

26.

27.

The relationship of job satisfaction to adversity quotient of employees
in PT. Semen Indonesia (Persero) TBK.
Marisya Mahdia Khoirina, Atikah Aghdhi Pratiwi, Erlina Diamastuti

Analysis of agent's competence and its effect to work engagement
on branchless banking implementation
Shelfi Malinda, Dian Masyita, Sulaeman R. Nidar, Mokhamad Anwar

Digital startup sustainability through customer-based business model
Pri Agung Danarahmanto, Ina Primiana, Yudi Aziz, Umi Kaltum

The impact of partnership attributes to supply chain collaboration and
operational performance: an empirical study of foodservice industry
Geodita Woro Bramanti, Imam Baihaqi, Anggita Elfrida

The effect of heuristics behavior on investment property investment
decisions on islamic investors: Conceptual paper
Herry Ramadhani

Determinant of price earning ratio : The study on blue chip banking in
Indonesia stock exchange
Muhammad Chaldun, Sulaeman Rahman Nidar, Erie Febrian,
Aldrin Herwany

The determinants of market orientation to improve business performance
in small enterprise fashion muslims
Aldina Shiratina, Dwi Kartini, Asep Mulyana, Arief Helmi

Market orientation and value creation in improving business performance
of fertilizer industry in indonesia
Indarto Pamoengkas

Performance management practice of science technology park
Case study of Bandung Techno Park
Kiki Sudiana, Imas Soenaryani, Yunizar, Ernie Tisnawati Sule

Determining market discipline using theory of planned behavior
: A conceptual framework
Umi Widyastuti, Erie Febrian, Sutisna, Tettet Fitrijanti

A literature analysis of hedonic I-commerce, moods, and personality
as antecedents of attitude i-commerce shopping of generation Y and Z
Yanto Azie Setya, Arief Helmi, Dwi Kartini, Yevis Marty Oesman

Process-based performance measurement with network data
envelopment analysis
Syarifa Hanoum, Arman Hakim Nasution

Building hospital image through physician-patient communication,
word-of-mouth, and patient satisfaction
Novi Kadarini Rahayu

Purchase intention of private label products: Determinant factors
Nina Maharani, Arief Helmi, Asep Mulyana dan Meydia Hasan

22

144

152

159

167

175

182

191

200

208

221

234

242

250

259



GARCOMBS 2018

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

The measurement of company financial performance by using Tobin’s q 268
: Is it still relevant?

Desmiza
The effect of external environment and strategic innovation in 278

improving smart city performance in Indonesia
Prasabri Pesti, Sucherly , Nury Effendi, Martha Fani Cahyandito

The role of the board of directors and board of commissioners in 287
the antifraud to create good corporate governance Study on
State-Owned Enterprises in Indonesia

Erlina Diamastuti, Chabib Bahari, Gatot Kustyadji

Malcolm Baldridge criteria performance excellence adoption 297
for state-owned enterprise in Indonesia
A.H. Nasutionl, S. Hanoum, D.P. Piorita, A. Kunaifi, L. Zafriana

Risk comparison between islamic and conventional bank in Indonesia 305
Muhammad Saiful Hakim, Isny Gita Amelia, Naning Aranti Wessiani

New retail audit : Evaluation of store readiness in seafood retail 313
Berto Mulia Wibawa, Nyemas Dinda Ramadhani

Business environment and competitive strategy in improving Sharia bank 322

performance in Indonesia
Febri Rusnal, Dian Masyita

The investors’ perspective on investment attractiveness of oil and gas 330
exploration industry in Indonesia

Khaidir Riswan, Martha Fani Cahyandito, Aldrin Herwany,

Mokhamad Anwar

Adpvertising spending and firm value: The moderating effect 338
of firm strategy

Aang Kunaifi, Berto Mulia Wibawa, Muhammad Hafizh Prayogo,

Arman Hakim Nasution

The role of business characteristics and entrepreneur characteristics 343
on business performance in the digital age at small enterprises
in West Sumatera province-indonesia

Teti Chandrayanti, Sulaeman Rahman Nidar, Asep Mulyana,

Mokhamad Anwar

The effect of regulations and economies of scale to Indonesian 354
Islamic bank performance 1992-2017
M. Edo S. Siregar, Aldrin Herwany, Dian Masyita, Mokhamad Anwar

Experiential marketing and customer relationship marketing influence 362
On customer value in achieving MSMEs customer trust in tourism
environment in West Jawa

Henny Utarsih, Yuyus Suryana, Sucherly, Diana Sari

23



The 5™ Global Advanced Research Conference on Management and Business Studies

40.

41.

42.

43.

44,

45.

46.

47.

48.

49.

50.

51.

52.

Strengthening the role of Islamic microfinance through financial 374
technology in poverty alleviation
Murdiyah Hayati, Sulaeman Rahman Nidar, Dian Masyita, Sutisna

Developing improvement strategy to increase logistics service quality 381
: Case study of logistics service provider in Surabaya

Dewie Saktia Ardiantono, Imam Baihaqi, Dewanti Anggrahini,

Claudia Christy Vinanda Ningtyas Tambun
Determinant factors of competitive strategy and their impact 390

to company performance of cable industry in Indonesia
Adam Putranto Setiawan, Ina Primiana, Ernie Tisnawati Sule, Umi Kaltum

Social outreach model and efficiency Sharia micro finance institution 399
(literature review)
Purwanto, Ina Primiana, Dian Masyita, Erie Febrian

The behaviour of capital expenditure on SOE company in indonesia 411
Leonita Putri, Sulaeman Rahman Nidar, Josep Ginting,
Rachmat Sudarsono

Whale shark watching: Perception on new business opportunity 420

vs conservation in Gorontalo, Indonesia
Arief Yudo Wibowo, Jilmi Astina Anif, Ernie Tisnawati Sule,
Hilmiani, Sucherly

Competitive advantage model based on Maqashid Syari’ah, core competence 439
and industry environment and its implication on performance of Islamic rural banks
Irfan Soleh, Ernie Tisnawati Sule, Joeliaty Joeliaty, Sutisna Sutisna

The analysis of human resource and strategic partnership program 448
of West Java government in creative economic development
Imas Soemaryani, Ferry Hadiyanto, Hilmiana

Development of human resources of the creative industry based 458
on integrated petahelix role
Hilmiana, Imas Soemaryani, Joeliaty

Cooperative strategy applied for ASEAN bank to face qualified 467
ASEAN bank (QAB) in ASEAN banking integration framework (ABIF)
programe in ASEAN economic community (AEC)’s era 2020 .

Sofi Suryasnia, Ina Primiana, Sucherly, Aldrin Herwany

Value chain activities in the tourism industry and competitive advantage 488
Filda Rahmiati, Norfaridatul Akmaliah Othman, Md Nor Hayati Tahir
The influence of workload, job satisfaction and working environment 496

towards woman work life balance (study case in a family business)
Grace Amin, Paulina Hastayu

Enhancing the intention of Low-cost airlines’ passengers 505
Juliater Simarmata, Dian Artanti Arubusman, Dinar Dewi Kania,
Yulianti Keke, Ahmad Hamdi

24



GARCOMBS 2018

53.

54.

55.

56.

57.

58.

59.

60.

61.

62.

63.

64.

65.

Quality of life: A study of cambodian migrant workers in Thailand
Sinath Nop, Sayamol Nongbunnak, Ravisara Narula,

Phromphan Kongpolphrom

518

An investigation of impact electronic word of mouth and word of mouth 526
on purchase intention Giri Hill Café Gresik (Survey on College Student)

Rosa Rilantiana, Roostikasari Nugraheni, Berto Mulia Wibawa,

Ainindya Saskita Cahya Putri

The influence of brand image and brand trust on brand loyalty

Starbucks coffee shop

534

Elisa Faizaty, Nailul Abror, Rosa Rilantiana, Roostikasari Nugraheni,

Lita Dwi Nurdiyanti

Marketing innovation and competitive strategy in Moslem fashion
online shopping (A case study in west java province)

543

Maria Apsari Sugiat, Ina Primiana, Aldrvin Herwany, Yayan Satyakti

Linking dynamic capability to multidimensional entrepreneurial
orientation to improve competitive advantage of housing bank

Firdaus Basbeth, Ainon Ramli

550

Establish the competence concept of SME export Bandung to improve 571

the performance of SMEs on international scale
Wa Ode Muizu, Umi Kaltum, Merita Bernik

Company reputation and competitive strategy on the digital company

business performance in West Java
Nina Kurnia Hikmawati

The effect of company resourcess and innovation management
to business performance of business units of multiplay

Dwi Sasongko Purnomo

581

594

Consumer attitude and purchase intention: A study of OTOP organic food 604

Paul Kalin, Patamaporn Pongpaibool

Distinctive competence to customer value & customer loyalty

614

of fixed broadband (Study Case on Fixed Broadband Company in Indonesia)

Erikson Sianipar, Sucherly, Umi Kaltum, Yevis Marty Oesman

Review on the explanatory framework of entrepreneurial intention

623

: To integrate the Theory of Alertness and the Theory of Planned Behavior

Hong Lu, Jiafure Wang

Comparison of international tourists’ behavior in Thailand; A case study 644
of inbound tourists from ASEAN, East Asia, Europe and the Americas
Pisorn Janvanichyanont, Tarntawan U-napark, Saengduen Ratinthorn

Transforming business models: the case of Money-Net

Roland Schwald

25

653



The 5" Global Advanced Research Conference on Management and Business Studies

66.

67.

68.

69.

70.

71.

72.

Property price hybrid model survey of the apartments consumers
in Jabode tabek
Eris Sudariswan, Ernie Sule, Sucherly Rahman, Sulaeman Rahman

Incidental weather effects on tourists’ flight booking behavior
Florian Kock, Alexander Josiassen, Ricky Wilke

Technology support in remote area : Local development banking’s
product competitive and financial litercy
Joko Hartono Kalisman , Erie Febrian

The effect of external environment on business performance:
Study on Indonesian residential real estate industry
Budi Cahyana, Popy Rufaidah, Yuyus Suryana, Diana Sari

The sustanability of Indonesian banks
Teguh Budiman, Erie Febrian, Dian Masyita, Yudi Aziz

Environmental uncertainty and competitive priorities in the Thai car industry
: Literature review
Teerasak Khanchanapong

The relationship between service quality and service loyalty
: A case study of Chinese passengers using Thai AirAsia
Apinya Nimnom, Teerasak Khanchanapong

26

661

668

673

682

693

701

713



THE EFFECT OF HEURISTICS BEHAVIOR ON
INVESTMENT PROPERTY INVESTMENT
DECISIONS ON ISLAMIC INVESTORS:
CONCEPTUAL PAPER

Herry Ramadhani

Padjadjaran University, Indonesia
email: herry dcoe@yahoo.com

ABSTRACT

The purpose conceptual paper researcher wants to explore the psychological
theory of Heuristics (Kahneman & Tversky, 1974), on a new field related to the
right investment decisions in Islamic investors. The behavior of a Muslim
investor should not be the same as conventional investor behavior, because
Muslim investors invest their capital in property investment not only profit-
oriented to be gained in the future but also pay attention to things that are not
inadvertent. The problem to be studied by the researcher is a social and dynamic
problem because it uses mixed research method (MMR) with sequential
explanatory design strategy

Keywords : Investment, Heuristic theory and Mix method

1 INTRODUCTION

there has been a growing trend throughout the Muslim world to strive for the
application of Islamic law (shariah) in every way of life, including investment.
The behavior of a Muslim investor should not be the same as conventional
investor behavior, as Muslim investors when investing in property investment
are not only profit-oriented to be gained in the future but also pay attention to
the element of ignorance. The Islamic principle of investment activity
encompasses at least five aspects, namely: not seeking sustenance on the things
that are haram, not tyranny and not destined, justice in the distribution of income,
and no element of usury, maysir (gambling, speculation), and gharar
(uncertainty)

Financial behavior is a relatively new field that combines behavioral and
cognitive psychology with traditional finance to provide an explanation of why
investors make irrational decisions (Ackert & Deaves, 2009; Baker & Nofsinger
2010; Hirshleifer, 2001; Pompian, 2011; Statman, 1999) . Although traditional
finance assumes that individual investors make rational decisions, empirical
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evidence suggests that deviations from traditional models are persistent and
predictable (Ackert & Deaves, 2009; Fama, 1998; Shleifer, 2000). Researchers
have concluded that the behavioral elements in decision-making tend to have
more influence on individual investors than with large investors or institutional
investors (Barberis & Thaler, 2003; Fama, 1998; Schleifer 2000; Shefrin, 2000;
Thaler, 1999).

Tahir and Brimble (2011) examines the extent to which Muslim investors
adhere to the requirements laid down in the Islamic investment principles. Tahir
and Brimble find the existence for the influence of Islam on investment decision
making among Muslims. Amin (2014) examines the factors affecting Malaysian
bank customers against credit card options in sharia banks. He concludes that
attitudes, subjective norms and financial costs are felt to significantly influence
the intentions of choosing credit cards in sharia banks in Malaysia. Canepa and
Ibnbubbian (2014) investigated the influence of religious belief on stock price
movements in Saudi Arabia Stock Market by using descriptive analysis and
stochastic dominance analysis. findings show that religious teachings influence
investor behavior towards their preferred investment portfolio. Wahyuni (2012)
studied the factors influencing the behavior of Muslim community towards
sharia banking services in Surakarta, Indonesia. findings show that attitudes and
knowledge significantly influence Muslim society's behavior towards sharia
banking services, while social influence is also found to be an important factor
in the early stages of testing.

In this research the researchers tested the theory of Heuristic psychology
(Kahneman & Tversky, 1974), on new areas related to investment decisions
among Islamic investors and useful for informing Muslim investors in Indonesia
about how they invest

2 INVESTING IN ISLAMIC PERCEPTIONS

According to Huda and Nasution (2007), investment is one of the teachings of
Islamic concepts that fulfill the process of tadrij (gradation) and trichotomy of
knowledge (knowledge of instruments, intellectual knowledge and spiritual
knowledge). It can be proved that the concept of investment other than as
knowledge is also nuanced spiritual because it uses the norm of sharia, as well
as the essence of science and charity, therefore investment is highly
recommended for every
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3 HEURISTIK FACTOR

According to Poyla (1973) heuristic means "guide to find" In general, this
heuristic is quite useful, especially in the decision-making process limited by
time (Waweru et al., 2008, p.27) but because the decision-making process is very
fast, irregularities (Kahneman & Tversky, 1974, p.1124; Ritter, 2003, p.431).
Kahneman and Tversky were the first researchers to study the heuristic factors
in the decision-making process undertaken by investors, and found three factors
namely, representation, availability of bias, retention (Kahneman and Tversky,
1974). While Waweru et al. also introduces two factors in the heuristic theory of
the error of gambler and over-confidence (Waweru et al., 2008) so that there are
five cognitive deviations that can lead to heuristics ie, representation, availability
bias, anchoring, gambling and overconfidence (Luong and Ha, 2011) waweru et
al.2008)

3.1 Representativiness bias

Shefrin (2007) states that the representation of bias is a decision-making based
on stereotypical thinking or analogy, and will cause investors to make false
financial decisions

3.2 Availability bias

(Waweru et al., 2008) Availability of bias is one form of cognitive bias that
occurs when investors too often use information that is easily obtained. One
example of availability bias is investors prefer to invest in the country because
investors have more information in the country compared to information abroad.

3.3 Anchoring bias

Anchoring is a cognitive bias that describes a situation when one uses an initial
assessment to estimate, where this deviation leads to differences in estimate yield
(Kahneman and Tversky, 1974). The concept of Achoring is a psychological
heuristic that can influence the investment decision process of an investor to
follow his intuition (Pompian, 2006)

3.4 Gambler’s fallacy bias

The belief that a small sample group can represent a population known as the
"law of small numbers" (Rabin, 2002). Especially in the stock market, gamblers
'fallacy arises when investors' predictions are not accurate which is then
compared with the return earned (Waweru et al. 2008).
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3.5 Overconfidence bias

The concept of overconfidence comes from research through experiments and
surveys where the subject is overestimated in estimating prediction accuracy
through the information provided (pompian, 2006). (Nofsinger, 2005)
Overconvidence also affects investors taking risks, rational investors trying to
maximize profits while minimizing the amount of risk taken (Nofsinger, 2005).

represe ntativeness

availability bias

anchoring

gambler’s fallacy

Investment
Decisions

overconfidence

Figure 1 : Conceptual Framework

4 RESEARCH METHODS

The problem to be studied by the researcher is a social and dynamic problem
because it uses Mixed method research (MMR) with sequential explanatory
design strategy, that is research method by combining quantitative and
qualitative research methode in sequence. Quantitative methods used in this
study is a method that is verifikatif used to answer all research objectives,
through data collection field and see the influence between variables in this
study. Primary data was obtained by giving questionnaires to several investors
in East Kalimantan Province, qualitative data collection was done through in
depth interviews to informants ie investors in East Kalimantan Province.
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