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Title should be Rewrite mass-clos

have changed:
Achieving Marketing Perfarmance through
Acpulturative Procuct Acvantages:

The Case of Sarang SARMIGRS

properties of the measurements. Upon
alicating the maasurements, a structural
medel analysis was performed to fest the
research framework and the hypotheses
developed

Acd Research Alms

This study aims to iwvestigate the role of
acoulturative  procuct  as  an lsalative
mechanism for achieving the marketing
performance  af  small and  megium
enterprises [SMEs) in Indonesta. Specifically, it
focussas on the incanesian Sarong SARMIGRS
Indusiry

L

Mo Explanation Haw to analyze data

Three-hundred enroprencurs whe satisfied
thee dentified critena were contacted thraugh
the telephane. mfarmation about the study
was  eaplained, and an assurance  of
confidentiality and voluntariness were given
during  the telephone conversation. Upon
obtaining their consent to participate, the
selfadministered  gquestionnaires  wene
personally  distibuted.  The  completed
questionmiaires were callected after two days.
Of the 300 questionnaires distributed, cnly
07 were ratriued, provicing 3 reEponse rate
of & per cent.

This study performed the structural eguation
medelling (SEM) by wsing AMOS ta analyse
both the measurements and the structural
model. Anderson and Gerbing's approach
{1598} was applied where the madel was
tested in two steps. First, a measurement
medel incarparating ail the canstructs wene
tosted for convergent and  discrminant
allcity. This was to validate the psychometric

Ad suggestion for next reszarch

Second, this study provides emplrical suppart
showng the impertance of the isclating
mechanksm as a toal I creating a competite
barrier for the Incustry, thereby preventing
comptitors from entering the market. in this
regard, it would seem practical for indonesia,
a3 2 developing country, o make attempts to
Integrate the canzept of acculturative preduct
as ooe of the country's scurce of income.
Third, there is eddence drawn from this study
to show that the enfreprencurs may gain
higher marketing performance from  their
inncwative capabilities when they also have
the ablity to produce a distinctive product, In
fact, i a creative industry, such 2 Sarong
Zamarinda, the key factar & securing its
marketing performance is by pesitining its
unigueress 3z an acculturative product
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L. | Insert definition for 1 Acculturation is a social, psychological, and cultural process that | 3
acculturative product causes 3 change when two or more different cultures are
assimilated. In this process, individuals adopt, and adjust
to a new cultural enviranment
2. | Insert a new paragraph | 2 Clearly, inadequate resources can 5
on the past studies that influence firms to focus on the short-term gain rather than the
have wsed RVB theories, longgterm henefits, and this can hinder the industry from
This is to show that the exp\mlmg_f.urther o .
S opportunities to develop their unique offerings (Zygchela &
theory is widely used. S0
Please include studies 2014), hence, the RBV perspective s of se in the context of this
from various countries, study. It
various sectors offers an opportunity for the current study to analyse how the
success of
small businesses are associated with internal resources and
capabilities.
3. | Please amend according | 4 9
to the hypotheses. | /_\
suggest to focus only on I ([ st i
innovativeness, | et |
. s
acculturative product \_/
advantages and
markating performance v
Figure 1: Research Framework
Note: Hy s the mdining et
4. | Insert here the name of | 7 Samples serving as the entrepreneurs were from Kampung 8
the village, if you are Tenun, a villagein the city of Samarinda, East Kalimantan, This
focusing only on few village was chosen because it is the centre of Sarong Samarinda’s

villages, and why these
villages were chosen

production, It has also been recognised as the icon of Samarjnda,
ity

5. | What does this shows? | 7 1
Does it shaws very low Table 1: Respondents’ Characteristcs
revenues? Respondents'characteritcs Frequency Perwnlage
Genier
Mile 1% B85
Female 9 1
Educalion
Primary degree 9 %
Joniorhighdegree E pil]
Senor high degree 12 an
Bachelo's degree 0 18
Estbliswentlngth in yars
3 7 1305
TH1 4 28
211 13 [h]
Revenne (Rupiah) per month
< 2000000 k) 18%
2000000-5000,000 1% 62
25000 £l 1642
6. | Isthis CR? Your CRis 9 y
X Table 2 Converont Valdty
missing from the table.
For CFA we are notnnly Indcalors e Coih AVE R
Inudings gt
depending on the
gnbedh lphe, iz also oo 0By
need to calculate the CR. %
%
prT— o
T 1]
/w1 Sl L
Mot calusatesuprior [ ]
ittmacclative supeion m
]| Dvsiaccuburaivesuperior 06
Albale v superie I
w0 0%
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