
Pengaruh Promosi di Media
Sosial dan Electronic Word of
Mouth Terhadap Keputusan
Berkunjung pada Mahakam

Lampion Garden Kota
Samarinda

by Muhammad Fikry Aransyah

Submission date: 11-Mar-2022 01:01PM (UTC+0700)
Submission ID: 1781731607
File name: 11-Article_Text-94-3-10-20211218.pdf (386.13K)
Word count: 3060
Character count: 18570











.

.

.

.









27%
SIMILARITY INDEX

21%
INTERNET SOURCES

16%
PUBLICATIONS

9%
STUDENT PAPERS

Exclude quotes On

Exclude bibliography On

Exclude matches < 10 words

Pengaruh Promosi di Media Sosial dan Electronic Word of
Mouth Terhadap Keputusan Berkunjung pada Mahakam
Lampion Garden Kota Samarinda
ORIGINALITY REPORT

MATCH ALL SOURCES (ONLY SELECTED SOURCE PRINTED)

1%

Submitted to Agnes Scott College
Student Paper


