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Metodologl Penelltian II 

Analisls Data Multivarlat 

Teori Organisasl 

Statistika 

Industrial Organization 

Metodologi Penelitian I 

Salns Keperllakuan 

Teorl Pemasaran 

Seminar Riset Perilaku Konsumen 

Penelitian Pemasaran 

Riset Uteratur 

Pengembangan Desaln Rlset 

Workshop Metoda Riset 

Number of Credits 
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Predicate: ExceLLent 
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A 4 C+ 2.25 
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A/B 3.5 C- 1. 75 
B+ 3.25 C/D 1.5 
B 3 D+ 1. 25 
B- 2.75 D 1 
B/C 2.5 E @ 
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PLace of Bi rth 
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Keterlkatan Pelanggan dl Media Soslal: Perspektif 
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Perspective of Attachment Theory 
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